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IOWA PRESS WOMEN attending th 


ve National Federation of Press Women’s 


annual convention in Chicago June 25-26 took top honors for sending the 
largest delegation outside the hostess state. Standing are Helen Vanderburg, 
Shell Rock, president; Edith McElroy, Des Moines; Thelma Draper, Oska- 
loosa. Seated are Wilma Collins, Grimes; Jo Baumgartner, Des Moines; Leslie 
Hanson, Ellsworth; Margaret Rankin, Eagle Grove; Wilma Johnson, Oskaloosa. 
Vivian Willets, president, California Press Women, is seated at the far end. 
Other lowa delegates and friends at the meeting were Jeanette Stein, Ottum- 
wa; Jean Olson, Story City; Edith Mooar, Newton; and former Iowans Kay 


Metz of Chicago and Martha Mordini of Honolulu. 


Primghar Paper Sold 

John C. and William Bross, owners 
and editors of the O’Brien County 
Bell of Primghar, have sold the pub- 
lication to Don D. Lewis of Cannon 
Falls, Minn. The Brosses have owned 
and published the Bell since Oct. 1, 
1950. 

The new owner comes from a fam- 
ily of newspaper people and has per- 
sonally owned and edited several 
weeklies in Iowa, Minnesota and 
Missouri. His father was publisher of 
the Cannon Falls paper for nearly a 
half century and control of that paper 
still remains in the Lewis family. 

Harold Grafton of Sanborn will be- 
come an associate in the operation of 
the Bell. 


New Cassidy Son 

The Carl Cassidys of the Lime 
Springs Herald have a new boy, An- 
drew James. They announced his ar- 
rival by mailing a six-point slug bear- 
ing his name. They said he was a new 
type. 


Publishes Iclaho Paper 
P. K. Woods, son of the late pub- 
lisher K. L. Woods of the Priest River 
(Idaho) Times, and grandson of Paul 
Woods of the Sheldon Mail, is now 
publishing the Idaho paper. 


METRO’S CHRISTMAS 
GREETINGS SERVICE 


Bigger and better at no increase in rates! 


®@ Over 120 different ads. 

Beautifully illustrated, com- 
pletely matted, including 
typography, 

© 3 bonus pages of New 

Year's Greetings ads. 


METR 80 Madison Ave. 


New York 16,N. Y. 


Shop Is Air-Conditioned 

The LeMars Globe-Post has in- 
stalled a 5-ton air conditioner in the 
back shop, which got an immediate 
workout on a July day at a tempera- 
ture of 98 and maintained 75 degrees 
in the printing plant. 

The Globe-Post also has a one ton 
air conditioner in the front office. 

In addition to contributing to the 
comfort of the employees, air-condi- 
tioning of the main floor is expected 
to pay dividends in better quality of 
work, especially in the press-room. 
The air-conditioning unit permits con- 
trol of humidity as well as tempera- 
ture to optimum values. 

Engineers who figured on the in- 
stallation estimated at first that a 10- 
ton or preferably a 15-ton refrigera- 
tion unit would be required on ac- 
count of the metal pots, electric mo- 
tors and lights. However, the plant 
has forced-draft venting, heat-hoods, 
and similar devices which have been 
installed from year to year, and these 
in combination with refrigeration per- 
mit the cooling of the plant without 
leaving any doors or windows open. 


4 Justrite offers over 85 standard 
a envelope varieties ready for im- 
4 mediate delivery on close deadline 
@ orders! If you have a special en- 
# velope problem, contact one of the 
two convenient Justrite factories. 
When you need quality, 
fast service and variety... 
you need JUSTRITE 
... America’s Finest 
Line! Write for 
price list PR-3. 


NORTHERN STATES 


ENVELOPE 
300 E. 4th St. 


St. Paul, Midn. 
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Circulation Exceeds Population 


By Wilbur Peterson 


How many newspapers in Iowa 
have a circulation greater than the 
population of their towns? 

It’s more than a “few” —and es- 
pecially so in the weekly newspaper 
field. 

Time magazine prompted a check- 
up on this matter when it said in a 
story earlier this year that the news- 
paper at Worland, Wyoming, was 
“one of the few with a larger circula- 
tion (4,276) than the population of 
the town (4,202) in which it is pub- 
lished.” 

The Worland paper is a daily, and 
it is true that the incidence of such 
circulations is not as great in daily 
towns as in weekly towns. In Iowa, 
four out of 40-odd daily newspapers 
have circulations greater than their 
city populations. These are the Atlan- 
tic News-Telegraph, the Des Moines 
Register, the Nevada Evening Jour- 
nal and the Cedar Valley Times at 
Vinton. 


But a check of the annual directory 
issue of THE Iowa PUBLISHER reveals 
that 188 newspapers in the weekly 
field have circulations exceeding their 
town populations. This is a “few” 
more than one-half of the weekly 
newspapers in Iowa. 


The total circulation of these 188 
is 272,899. The total population of 
the towns in which they are published 
is 209,346. 


The smaller the town, the more 
likely the paper's circulation will ex- 
ceed the population. For example, 
there are 80 papers with less than 
1,000 circulation where this holds 
true. In the 1,000 to 2,000 circula- 
tion class, there are 68 papers with 
circulation exceeding town popula- 
tion. Twenty-five of the 188 have be- 
tween 2,000 and 3,000 circulation, 13 


have more than 3,000, and two are 
over the 6,000 mark. 

The papers in the 1,000 to 2,000 
class, it will be noted from the table 
below, have the greatest margin of 
total circulation over total population. 
Circulation No. of Total Total 
Class Papers Circ. Pop. 
Under 1,000 80 56,795 44,769 
1,000-2,000 68 95,273 74,831 
2,000-3,000 25 64,992 48,345 
Over 3,000 13 43,828 32,338 
Over 6,000 ‘2 12011 $,068 

A Minnesota editor who made a 
similar checkup following appearance 
of the article in Time found that out 
of 379 weekly and small daily pub- 
lications in that state 195 have cir- 
culations exceeding the populations of 
their towns. 


Newspaper Conference 
Program Announced for 
lowa City Oct. 29-30 


An interesting fall newspaper con- 
ference program is rapidly nearing 
completion, according to Wilbur 
Peterson and Lester Benz, who are 
jointly handling arrangements for 
this year’s meeting in Iowa City. The 
conference dates are Oct. 29 and 30. 

Conference sessions will be held 
this year in the State University of 
Iowa’s Communications Center, and 
will open Friday morning with a cof- 
fee hour and guided tours of the 
building for those who have not as 
yet seen the new home of the school 
of journalism. 

Two talks, a panel discussion and 
a skit are on the program for Friday 
afternoon. Robert Melvold of Maquo- 
keta will speak on “How to Get Out 
a Centennial Edition,” and Charles 
Houdek of Rockford will describe his 
experiences in “Establishing a News- 
paper in Japan.” The panel will be 


on “Newspaper Promotion” and will 
include special ideas for promotion 
of the advertising department, the 
circulation department, and job print- 
ing. The skit will be presented by 
students from the school of journal- 
ism and will show “Do’s and Don'ts 
on the Telephone” in a newspaper 
office. 

The address at the Friday night 
dinner will be made by W. A. “Bill” 
Blake, a former Big Ten football of- 
ficial who is now director of commu- 
nity relations for Inland Steel com- 
pany. Blake’s hometown was Du- 
buque, where he was graduated from 
Loras college in 1923. He retired aft- 
er 25 years of officiating in 1950 with 
final appearances in the Rose Bowl 
in Pasadena and the all star game in 
Chicago. Blake is known as one of 
the midwest’s foremost after-dinner 
speakers. 

Saturday morning speakers will in- 
clude James Jordan, director of uni- 
versity relations for the State Uni- 
versity of Iowa; John Burrows of 
Belle Plaine, who will discuss “The 
Newspaper’s Role in Greater Traffic 
Safety”; and George Ver Steeg of 
Pella, who will speak on “Measuring 
Up to the Editor’s Chair.” 

President Duane Dewel of the 
Iowa Press association will preside 
Friday afternoon, and Vice President 
Lloyd McCutcheon at the Saturday 
morning session. Walter Steigleman 
of the school of journalism faculty is 
toastmaster for the Friday night din- 
ner. 

Iowa Press Columnists will hold a 
breakfast session Saturday morning 
prior to the regular conference ses- 
sion. Adjournment of the conference 
is set for 11:30 to permit ample time 
for luncheon and getting to the sta- 
dium for the Iowa-Wisconsin game 
starting at 1:30 o'clock. 
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A Little Spice in Ads is Nice 


By Bill Shannon 
Washington Evening Journal 


Many years ago a druggist came to 
the Journal office for advertising 
counsel. He had made a small ap- 
propriation for local publicity but felt 
he couldn't compete for reader at- 
tention with the bigger advertisers. 
A plan was worked out. He started a 
daily space, about 4 inches single. At 
the top he ran a ten-years-ago item 
taken from the Journal files and at 
the bottom he quoted the top price 
on hogs that day. In between he men- 
tioned briefly some merchandise item. 
That space has been running daily 
ever since. When the originator died 
his successor carried on the idea. Now 
the store is in third-hand ownership 
and the daily ad is still a part of the 
service. 

The fact that excellent results 
could be obtained from small space 
led others to try the personal-touch 
idea. Our newspaper encouraged it 
by suggesting ideas to likely pros- 
pects. It doesn’t take much of a math- 
ematician to figure that four inches of 
space per day is equivalent to seven 
full pages in a year. Besides, the work 
of servicing is less. Once a merchant 
feels the pull of steady advertising, it 
isn’t necessary to sell him at every 
call. 

The Journal now carries a number 
of consistent schedules of this type, 
all geared to the reader-interest task. 
Comment from customers is frequent, 
proof positive that the ads are being 
read. 

Value to the newspaper is reflected 
in cash-register volume, of course, but 
there is still another value. Such ads 
actually become interesting features 
of the newspaper and are followed 
closely by an army of readers. 

Examples of such advertising by 
11 Washington firms are presented 
herewith: 

Horak InsuRANCE.— This client 
writes his own copy. Sometimes in- 
surance isn’t even mentioned. It may 
be about fishing, his three peppy 
sons. It runs twice weekly . . . and 
always carries a half column cut of 
Mr. Horak. 

GILMERE'S SHELL STATION. — Just 
a breezy, slightly different way to get 
service station copy across. Has run 
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in the Journal once a week for six 


years. 


LyTLe’s Grocery. — This is a qual- 
ity store’s method of combatting low 
prices. It has been running each week 


for several years. 


Protection Against 


UP to $5,000.00. This is tie 


wheel'” 
Catastrophe! 

thing’ So today we imtroduce not bettern—'n th’ 

a brand new catastrontn I know, ‘cause we service 
| hospitalization — polies You cars for lady drivers 

take care of the first 

of your hospital bul and we'll 

Pay everything over shopping do, 


kind of policy that keeps you 
from losing your life savings 
on account of expensive hos- 

pital bills. The rate js low, 

too, as we don’t have to both- tankful of Shell 
er with the small claims and 


WUNSTOP DUZZIT 


One o° my good customers had t 
give up teachin’ his wife t' drive 
They had an accident. “I told her 
release her clutch,” he sez, 
* ‘n she took her hands off, th’ 


though, 
turn out t be just as good — if 
opposite sex. 
lots o° 


Remember, if you ladies have 
leave your car 
here ‘n tell us what needs t' be 
ready t yo 


Want to wake up the tired horse- 
power in your car's engine. One 
Premium with 
TCP will give your car spirit vou 


| 
| For your shopping convenience, 
and fresher. properly cooled fruits 
and vegetables, we have installed 
a new Hussmann_ refrigerated 
fruit and vegetable case. This 
equipment is as modern as to- 
morrow, and we know you will be 
pleased with the freshness of your 
produce. | 


We have made a special pur- 
chase of the following merchan- 
dise, and we will pass the savings 
on to you: } 


Del Monte Peaches (sliced or 
halves) Lge. 2% cans, 3 for $1.00; 
Kidney Beans, Pork & Beans, Ho- 
miny, No. 303 cans 10 cents;! 
Grapefruit Juice (sugar added) 
2 Ige. 46-0z. cans for 49 cents; | 


“Gold Medal Flour (free Fire King | 


Casserole with handle) with each; 
25 Ib. bag at $2.19; Liquid Veneer | 
‘Floor Wax, full half gallon 99) 
cents; Charmin Toilet Tissue, 4 
roll package 35 cents. 


we can write it on an ind: 
vidual or family plan, Com 
in and talk to ws about tu 
fine new coverace 


PAUL R. 
HORAK 


Ineurance 
Phone 40 


here... 


119 8. Ave. B. 


McDaniEL Druc Store. — For 
more than 30 years the McDaniel 
Drug ad, captioned “10 Years Ago 
Today” has appeared as a daily fea- 
ture in the Evening Journal. Please 
note the three appeals for reader in- 
terest: 1. 10 Years ago item. 2. Brief 
weather summary. 3. Top on Hogs. 

Cuic’s REPAIR SHop. — A small re- 
pair shop in the little town of Ains- 
worth, nine miles away, gets results 
with his one column “Shop Filings” 
ad, once each week for five years. 

Mace Moror Company. —Five 
years ago the Evening Journal was 
carrying a daily joke on the front 
page under the heading “Today’s 
Smile”. Mace Motor, aggressive, local 
Ford dealer, wanted to “steal” this 
feature and run same as a daily ad 
with merchandise copy at the bottom. 
Readership is terrific. A recent survey 
showed that 89% of all readers read it 
at least part of the time. 


didn't know it possessed. Get TCP 


"nuff said, 
Wuastop Duzzit 


GILMERE’S 
SHELL SERVICE 


People are really buying our} 
Chas. E. Meyer Vinegar. We are, 
in the peak of the pickling season, 
so don't take a chance by using 
inferior vinegar. 5 more barrels 
arrived today, so we have plenty! 
of vinegar for you. | 


Sincerely, Bob Lytle’ 


L. LYTLE - FOODS 


“Your Friend)y Grocers” | 


Phone 


Norton’s EvorEADY PLUMBING. — 
Dealer and wife alternate at writing 
the copy for this weekly ad. Our ad- 
vertising department adds a touch of 
human interest here and there. Sched- 
ule has run each Saturday for ten 
years. 

FRESHWATERS COAL & SUPPLY. — 
Gibby, manager of this firm, fre- 
quently is called the poet because of 
the weekly rhyme at the top of his 
ad, which he is given credit for writ- 
ing. This ad has been running once 
each week for six years. 

Wotr’s FLower SHop.— When 
this firm started a modern, up-town 
floral shop 18 years ago, they wanted 
a daily reminder to call attention to 
their new shop. It has run daily ever 
since . . . and is read almost on a par 
with the top, local, front page news 
story. 

LOWENBERG BAKERY. — Here’s an 


(Continued on page 7) 


THE Iowa PUBLISHER for SEPTEMBER, 1954 


4 
i 
4 
7 


—_— 
Ten Years Ago Today 


Washington County’s annual 
4-H club achievement show 
will be held in Washington 
August 23 and 24. 


CAPTURE THB 
JUGHLIGHTS OF 
THAT SPECIAL 
GRADUATION 


OLOR FILM 


ON KODACHROME 
MOVIE FILM 


Stop in now and get a roll or two 
for your camera. 


DRUG STOR STORE-P PH.89 


Weather: Fair east tonight and | 
Saturday. Warmer Sunday. 


Top on hogs: $23.75. 


SHOP FILINGS 


Doctor: “Congratulations, 
Governor, you're the father 
of triplets.” 

Politician: “I demand a re- 
count.’ 


You can count on a Foley 
Machine sharpened saw to 
cut as good or better than 
when the saw was new. Try 
it once you'll be glad you 
did. You can also count on 
us for quality merchandise 
at fair prices. 


See us for paint, hardware, 
tools and general repair 
work. 


CHIC'S 
REPAIR SHOP 


Ainsworth Phone 60 


TUDAY’S SMILE 


A minister who was driv- 
ing unusually fast was tell- 
ing his passengers about a 
wreck he had seen. Then he 
added: “I've come close to 
having several wrecks but 
good Lord was always with 
me. 


One of the _ passengers 
whispered: “If he doesn't 
slow down the good Lord 
won't be abie to keep up 
with him 


—Contributor, 
Mrs. Wm. J. Greiner, 
Keota 


THE MOTOR OF 
TOMORROW, TODAY 
when you buy a Ford 
pick. or truck. 


The only make in the in- 
dustry offering you a choice 
of 6 or 8 cylinder motor. 


Make your Commercial a 
Ford. See ‘em today. 


MACE MOTOR CO. 


(Your Ford Dealer 
‘or 34 Years) 
Washington, lowa, Phone 36 


THE PIPE WRENCH 


Scooped & Scribbled by Ivan and Ida 


Vol. VII Saturday, August 14 No. 14 


The Pipe Wrench| We have seen | as handy as a pock- 
The most difficult | furnaces installed et ina shirt. 
an that even a bar-/ it too! The hou: se | YOuNS thing who was 
gain costs money. | didn’t heat, the “fuel | trying on a tight 
| bil was high and| Sweater: =“ Would 
the home owner paid | like step 
| throu h the side and try it for 
whistles before you 
decide?” 


fave ye you seen aj 
Smith-Way Gas 
Burner lately? This 
is the gas conver- 


- we figure your ac- 
om tual heat loss for a} Oil Burner Ser- 


boiler or furnace | vice! I would hate 
installation — no| to tell you how 
Goodness Sake, stop | S¥esstimating. You| many years we have 
in and see this burn-| 8*t the proper size! serviced oil burners. 
er. You'll be glad. furnace for your, I think it must be 
you did. home, not a fuel reb-| thirty years or 
At ber, nor a pony size! more. The first ones 
to do the job of a were as big as a 
work horse. | stoker and about as 
heating? Evoready | ’ safe as a stick of 
h ry grad a old Chinese dynamite. Now they 
as it, can get it—| fable relates about 

or it isn't made. Let! Two Tears which| compact, eco- 
us take care of your | were floating down nomical. . . and as 
plumbing and heat-! the River of Time.| #8 your bank. 
ting or air condi- | “1,” wept the first, | 
tioning needs. “am the tear of a| 
woman who lost her 
what | to another | 

oman." 

if you go to sleep | ee 
y should you 
and suddenly wake | 


up without hair | portant. Actually 
there is an Indian | ther. 1 am the) 


many times, unless 
tear of the woman! 
with. who got him,” ; you have had a 


world of experience, 
Are you going to} Say, friends, how | a service man can 
install a new furn-| are those controls | be stumped easily. 
ace? Well, let’s put; on your boiler or) | Those years of ex- 
in a York Air Con-! furnace? Have you| perience are so im- 
ditioner Furnace. It! had them checked? | portant. 
will heat your home| Are they corroded? _ 
in winter and air) Let Evoready clean| _ Parting thought: 
condition it in sum-| them and be sure. |Give so much 
mer. thought to  self-im- 
| We have the cutest | provement that you 
Did you ever | sink. . . or you could| have no time for 
GUESSTIMATE 50) use it for a lava-|criticism, envy or 
feet? Missed it, | tory. It has a abi idle gossip. 
didn’t you? ; net under it — just 


Here at it Evoready 


We are proud of 
our service depart- 
| ment. We have the 
| know-how based on 
! a lifetime of experi- 
ence — that is im- 


Ivan 


Air Conditioning 


PLUMBING & HEATING CO. 


TODAY 


GIBBY'S 
Young Jim Adkins, son of 
Weekly Mr. and Mrs. Skip Adkins, 
is Jooking forward to the 
RHYME start of school this year with 
keen interest. In a group of 
teachers and older children 
the other day somebody ask- 
THRILLED WITH 3-D IS ed: “Jim, what is it We all 
will be doing the first of 
SYLVIA SHEAN; September?’ 
SHE WAS KISSED BY A Without blinking an eye, 
Jim said: “Gosh, you mean 
GUY ON THE SCREEN. you folks are all Boing to kin- 
dergarten, too? 


In lovely cut flowers we 
now are receiving: 


It's really tco bad but . 
YOU CAN’T TAKE IT WITH 
YOU! No, sir — the warm 


weather of August just won’t @ Gladiolus 
keep until January. So . e 

we'd suggest ordering your Asters 
winter supply of coal right @ Roses 


away. We've all of your fav- 
orite types of stoker Ban 


@ Chrysanthemums 
furnace coal in 


stock 
And this weaher is perfect @ Pom Pons 
—Just call 14 @ Carnations 
e ~ Just coll 173 


FRESHWATERS 
COAL & SUPPLY 
WOLF’S 


601 Hard, Call 14 FLOWER SHOP 
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The All-Star game in 
Chicago, last night, re- 
minds us that our favor- 
ite scason — football, is 
just around that very near 
corner. This year, same 
as last, I'll be pulling for 
the towns in which I dis- 
pense Sunbeam, namely 
Washington, West Ches- 
ter, Wellman, Kalona 
(Richmond, we believe — 


doesn't field a gridiron 


team) 


Did you hear about the minister who, walking up to Mrs 
Smith, said: “Oh, I am so glad you enjoyed my sermon. But I 
noticed your husband walked out during the services. I surely 
hope he was not ill 


“Oh, no,’ Mrs. Smith replied sweetly, 
sleep.” 


“he walks in his 


If you housewives have to arise early to get friend husband's 
breakfast, and, you feel you are walking in your sleep, you al- 
ways can be assured of pleasing that early morning appetite if 
you have some of our excellent MISS SUNBEAM rolls on hand 
to serve with that cup of coffee, hot chocolate or just cold milk 
We have a wide variety to choose from, no need to tire of just 
one kind. Give your family a treat—try some 


THERE IS NO SUBSTITUTE FOR QUALITY 


BING your Mary Jane SUNBEAM MAN in: 
Washington — West Chester — Wellman 
Kalona—Richmond 


STAY ON THE BEAM WITH SUNBEAM! 


Hero 


One of our favorite people, Mrs. Clyde Pratt, is a patient 
in Mercy Hospital, Iowa City. Mrs. Pratt was one of this com 


munity’s first Grey Ladies and for years has donated of her 
time and abilities to brighten the lives of Washingten County 
Hospital patients. We think it high time that Ann be able to 
lean comfortably back in a hospital bed, enjoy a well earned 
rest . . . and let others take care of her. Here's hoping Mrs 


Pratt a most speedy recovery 


SHAMPOO 


introductory sale! 
¢{% size... onty 
Never, never dries your hair 


Schaonaver Drug 


Norman Schoonover, Pharmacist, $8. E. Corner g 


Ss 


(Formerly Lemmon’s Pharmacy) 


Washington Evening 
Journal Advertising 


Made Nice By Spice 
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Africa Speaks 


Plans for Plant Expansion 
Seen in Many lowa Shops 


By Henry Africa 


A trend toward rearranging shops 
and installation of new equipment 
was apparent in many of the shops 
which I was able to visit this year en 
route to and from the Okoboji me- 
chanical workshop held late in July. 

It was also interesting to find two 
weeklies publishing without use of a 
Linotype in their own shop. State 
Center and Mallard are doing that 
this year. Marshall C. Watson at State 
Center is getting his composition 
from Ames. LeRoy Overstreet and his 
wife at Mallard do a considerable 
amount of hand composition, supple- 
mented by machine composition from 
Laurens. 

The Jefferson Herald and Bee have 
a busy shop and Fred Morain is giv- 
ing thought to possibility of more 
efficient production through revised 
plant layout. 

I missed Jim Wilson at Carroll but 
members of the force took time off to 
show me through the busy plant of 
the Daily Times Herald. 

TRAINEE AT WORK 

The visit at the Lake View Resort 
was doubly interesting since I found 
one of my “trainees” at work there. 
He is Don Cave, formerly of Newell. 
W. K. Hunter is looking forward to 
moving into better quarters soon, with 
possibility of a piece or two of new 
equipment in the bargain. 

Another trainee, Jim Diehl, former- 
ly of Britt, was one of the first persons 
I met when I walked into Paul Wag- 
ner’s office at Odebolt. If you like a 
shop that is clean and orderly (and 
who doesn’t?) the Chronicle is a place 
to visit. 

The Sac Sun at Sac City (Charles 
A. Hacke) wants to try some re- 
arranging of equipment when busi- 
ness slows up enough to permit time 
for it. The shop boys would certainly 
like an elevator to drop forms down 
to the news press in the basement. 

The Jarnagins at Storm Lake have 
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a busy place, too. The Pilot-Tribune 
was, one of the early weeklies in the 
state to install Ludlow and they have 
had it so long they have about worn 
out their first machine and are look- 
ing forward to a replacement before 
too long. 

At Sioux Rapids, R. K. Coffman 
and T. H. Witter were busy with a 
“vacation” edition which they were 
about to print a week ahead of time 
so they could take a few days off. 
Such cooperation as they get. They 
had grocery ad copy ten days ahead 
of publication date. 

The Spirit Lake Beacon, where Art 
Lorch holds forth, was just in the 
midst of writing up an order for a 
Ludlow when I walked in. Some 
moving and shuffling of present 
equipment will naturally go along 
with this installation. Talk of an air- 
conditioned office, too. 

The Ocheyedan Press (Bob Reiste) 
has a fine array of “award” certifi- 
cates on the office wall and the clean, 
neat appearance of the whole plant 
gives indication of why that should 
be a prize winning small weekly. 
PRESS ROLLERS MELT 

The Gazette-Tribune at Sibley has 
a fine building with ample room for 
present equipment and room for ex- 
pansion. You think it has been hot 
this summer. Lloyd McCutcheon had 
a yarn to tell about coming down one 
morning and finding that the early 
morning sun, beating in through an 
east window, had melted down a 
couple of press rollers. 

When I walked into the Lyon 
County Reporter at Rock Rapids my 
greeting was, “the grape vine said 
you were coming.” Someone had 
phoned ahead to let them know 
Africa was on the loose. Paul Smith 
had a nice page ad layout spread over 
his desk to give me the impression 
that he was busy and business was 
good. Incidentally, Paul pointed out 
a large makeup stone in his shop 
which he says is the only piece of 


original equipment dating back to 
when his father first had the Reporter. 

At Lake Park, T. Milton Bragg and 
his wife of the News have a neat shop 
and a busy Little Giant. We found a 
common topic when I learned they 
have twin boys in the navy, since I 
happen to have a son with the At- 
lantic fleet. 


THINKS OF ENLARGING 

Ken Miller of the Armstrong Jour- 
nal is looking forward to bigger and 
better days. He bought his building 
recently and is thinking of enlarging. 
There was also some talk of a Heidel- 
berg. Ken had his next week’s paper 
all printed and was set to take off on 
vacation. 

I didn’t find anyone home at Ring- 
sted but understood from nearby pub- 
lishers that one of the boys from the 
Emmetsburg papers has taken over 
and will continue to publish the 
Dispatch. 

It was quite a bit out of my way 
but I had heard so much about the 
Laurens Sun that I felt I had to stop 
and see Neil Maurer and his gang. 
The visit was worthwhile, too. An- 
other one of those neat, clean, busy 
places where it would be a pleasure 
to work. If any of you have an extra 
Model C Intertype standing idle, Neil 
wants it. 

Louie Elbert at the Pocahontas 
Record-Democrat gave me a royal 
welcome and asked enough questions 
so I probably made his news columns. 
As of my visit, things were in some- 
thing of a mess. A machine had just 
gone out and a Ludlow was coming 
in. It’s great to modernize but it al- 
ways means extra work till things are 
settled in new places. 

NEEDS MORE ROOM 

Never too much business but not 
enough room to handle what they 
have. That’s the situation I found at 
the Humboldt Republican and Inde- 
pendent. Lawrence Jaqua was glad to 
show me around but he is another 
publisher trying to figure out new 
layout and expanded shop area by 
making use of second floor space. 

M. B. Crabbe at Eagle Grove meets 
shopper competition with his own free 
sheet put out on Monday. It was on 
the press when I walked in. This was 
one of many shops where I found a 
desire for the university to turn out 
more and better operators — faster. 
Many shops I visited shared their 
need for help. 

I missed my friend Wiley Bev- 
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eridge at the Clarion Monitor. He was 
busy out selling advertising (I hope). 
But I did find Jay Lewis, whom I 
had not seen in over 30 years. Jay 
and I were born and raised at Kana- 
wha and both got our start in print- 
ing there on the Reporter. 

At Parkersburg, Dan Ryan was 
busy doing composition on a budget 
estimate so no time there for visiting. 
I did find another trainee at work, 
however, Dick Neuzil, an Iowa City 
boy. 

My last stop this trip was at Dy- 
sart, where I wanted to see Harold 
McMahon, formerly of Ryan, who 
finished the linotype course this June 
and went to work for Robert Schlot- 
terback on the Reporter. As is usually 
the case, Harold has learned more in 
five weeks under pressure than in 17 
weeks of school. But I still take credit 
for giving him a foundation on which 
to build. 

Totalling up, I find I made 23 
newspaper plants this trip, bringing 
to 165 the number of dailies and 
weeklies in the state which I have 
visited. If things go well, I expect to 
see a few more of you before the 
summer is over. 


Spice in Ads is Nice 
(Continued from page 4) 
out-of-town bakery smart enough to 
localize its copy and play up the local 
salesman. Salesman gives our ad de- 
partment weekly copy slant. . . and 
we take it from there. Lowenberg is 

happy with results. 

SCHOONOVER Druc. — Pat some- 
body on the back for a worthwhile 
accomplishment and you make friends 
and build readership at the same 
time. This Week's Hero has appeared 
once a week in the Journal for 17 
years. Dealer is happy with results. 


SUI Grad to Jefferson 

Sarah Adams of Omaha, a 1954 
graduate of the State University of 
Iowa school of journalism, became 
society and feature editor of the Jeff- 
erson Bee and Herald in August. She 
received her bachelor of arts degree 
with distinction in June. 

While at the university, Miss 
Adams served as society editor and 
news editor of the Daily Iowan, stu- 
dent newspaper. She was elected to 
membership in Phi Beta Kappa, na- 
tional scholastic fraternity, and Mor- 
tar Board, honorary leadership so- 
ciety for senior women. 


Orange City Paper Buys 
Job Shop, Shopping Guide 


The Sioux County Capital of 
Orange City purchased the Post 
Printing company of the same com- 
munity July 28. 

Along with equipment and sup- 
plies, the Capital acquired the Orange 
City Merchant, a weekly shopping 
guide distributed free throughout 
much of the Orange City trade area. 
Fred Roach, editor and co-publisher 
of the Capital, said publication of the 
Merchant “will definitely be contin- 
ued.” 

Tentative plans called for the Mer- 
chant to~be distributed in Orange 
City Monday afternoons and through 
the mail Tuesday mornings. The 
Capital will continue under a Thurs- 
day dateline, but the final press run 
will be Thursday with distribution by 
mail Friday morning. 

The former partners of the Post 
Printing company joined the Capital 


staff—John Post as an advertising 
representative and printer, and Dick 
Van Gelder as a linotype operator. 

Every service previously provided 
by the two printing shops has been 
continued, Roach said. Some of the 
Merchant equipment was shifted to 
the Capital shop. 

John Post established the Post 
Printing company in 1948 as a com- 
mercial jobshop exclusively. He 
founded the Merchant in 1949. 


Extra Profits 


YOU, MR. PRINTER 


Send Us Your Orders 


ADMISSION TICKETS 
COUPON BOOKS 
LICENSE STICKERS 
SCALE TICKETS 
NUMBERED FORMS 


WELDON, WILLIAMS G LICK 
FORT SMITH, ARKANSAS-> 


Ticket Printers Since 1808 


chine time on the job. 


casting and feed press. 


School of Journalism 


What You May Expect 
In Back Shop Help 


From lowa City 


A trained beginner capable of setting 12 to 18 inches of type per 
hour the first week with a background which has emphasized clean 
proofs, proper word division, and careful following of copy. Speed 
should increase rather rapidly, depending upon the amount of ma- 


A trainee who has been given “country shop” training. He will be 
able to set and lock up simple jobs, help with ads and makeup, do 


Enrollments are now being taken for Spring, 1955. Only 15 trainees 
will be accepted and four applications are already on file, leaving 11 
vacancies in the February class. Contact interested people in your 
community and have them write for details about the linotype course. 


For full information, contact. . . 


Newspaper Production Laboratory 


lowa City, lowa 
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lowa Publisher Editorial 


Journalism Has Job to Save 


Humanity from Double-Talk 


“At least, I’ve learned to read news- 
papers since then.” 

The speaker was Dr. J. Robert Op- 
penheimer, the physicist, the man 
with a mind among millions, who had 
pried into the secrets of the universe, 
until he had been able to direct the 
making of the atom bomb. 

Yet without the newspapers he had 
floundered, somehow, until finally he 
was held up to public disgrace; and 
his country, which he had served so 
nobly, had decided it could use him 
no longer. 

Most people feel humble in the 
presence of a mind like Oppenheim- 
er’s; he knows so much and they know 
so little. And some editors profess to 
feel humble in everyone's presence, 
like the columnist who wrote: 

“Only a dope would go into the 
newspaper business. And, on the av- 
erage, there’s one in almost every 
town.” 

But here was the great physicist 
confessing that he needed the news- 
paper. What is this knowledge, which 
the physicist needs, and of which the 
newspaperman is the custodian? 

“The primary function of news- 
papers is to communicate to the hu- 
man race what its member do, feel 
and think,” say the Canons of Jour- 
nalism adopted by the American So- 
ciety of Newspaper Editors in April, 
1923. “Journalism therefore, demands 
of its practitioners the widest range of 
intelligence, of knowledge, and of ex- 
perience, as well as natural and train- 
ed powers of observation and reason- 
ing. To its opportunities as a chronicle 
are indissolubly linked its obligations 
as teacher and interpreter.” 

In knowing what the atom does, 
Oppenheimer leads the way. In 
knowing what people do, feel and 
think, the newspaperman leads the 
way. Which has the more difficult 
task? Whose material is the more 
elusive? Are the gyrations of the atom 
more or less mysterious than the ma- 


chinations of the human mind and 
spirit? 
Ww 

The problems of communication 
are more difficult than most of us 
realize. This is borne out by Wendell 
Johnson’s article in the August issue 
of Tue Iowa PusLisHeEr, in which he 
discussed “the problem of the person- 
al filter in communication.” 

There just aren’t enough words to 
go around, Dr. Johnson points out; 
and different words mean different 
things to different people. There are 
not even as many words as there are 
things; and there certainly aren't as 
many words as there are deeds, feel- 
ings and thoughts. So communication 
is difficult at its best. 

Ww 

But how difficult is communication 
at its worst! Communication at its 
best assumes that people mean what 
they say. It holds that they try to 
communicate what they do, feel and 
think to a listener who tries to under- 
stand, for the mutual benefit of both. 


SELLE LE LE 
Che Jowa Publisher 


And the Bulletin of the 
Iowa Press Association 


Published monthly at Iowa City, Iowa, by the 
State University of Iowa School of Journalism 


Edward F. Mason, Editor 
Thomas N. Townsend, Assistant Editor 
Ellis H. Newsome, Advertising Director 
Harry Ainsworth, Advertising Assistant 


Associate Editors: Don J. Reid, manager of 
ihe Iowa Press Association; Duane E. Dewel, 
Algona Advance, president of the Iowa Press 
Association. 

Officers of the Iowa Press Association 
Duane E. Dewel, Algona Advance ... . 
President 
Lloyd McCutcheon, Sibley Gazette-Tribune 

Vice-President 

J. C. Moore, Winterset Madisonian 
Recording Secretary 
S. E. Tennant, Colfax Tribune 
Treasurer 
Don J. Reid, Des Moimes. ... + 
Managing Director 
John R. Burrows, Belle Plaine Union. . . 
Advisory 
Board of Directors: Willard D. Archie, Shen- 
andoah Sentinel; Gordon Aasgaard, Lake 
Mills Graphic; Leslie K. Hull, Waukon Re- 
publican; Morris B. Crabbe, Eagle Grove 
Eagle; John E. Feuling, New Hampton Trib- 
une; James W. Wilson, Carroll Daily Times 

Herald. 


But communication at its worst dis- 
covers that people do not mean what 
they say. They use the media of com- 
munication to manipulate what the 
listener does, feels and thinks, for the 
benefit of the communicator. This is 
known as double-talk. 

Double-talk has grown rapidly on 
a world scale in the last few decades. 
Of course we always have had it. It 
has destroyed relations between indi- 
viduals. “The devil is a liar and the 
father thereof,” the Good Book says. 
And double-talk often has been the 
language of diplomacy. But now, on 
a great scale, it has become an instru- 
ment of international aggression. 

Double-talk means calling a tyran- 
ny a democracy, and calling slavery 
freedom. It means making a list of 
your crimes and ascribing them to 
your enemy. Double-talk perverts the 
symbols of communication at their 
source. Thus it is a crime against hu- 
manity as great or greater than any 
other, because it imperils a very as- 
pect of life which makes humanity 
human. 

Yet the modern world citizen must 
learn to understand double-talk. That 
is what Dr. Oppenheimer discovered, 
to his sorrow. And it is what all of us 
must discover if we are to survive. 

The Canons of Journalism did not 
say that newspapers should communi- 
cate to the human race what its mem- 
bers say. They doubtless assumed that 
what people said would grow out of 
what people did, felt, and thought. 
But now we discover that this does 
not necessarily follow. 

The newspapers must communicate 
not only what people say, do, think 
and feel, but what they say they do, 
what they say they think, and what 
they say they feel—also what they 
think they say, what they think they 
do, and what they think they feel. 
These are all complicated, volatile 
and unpredictable relationships, in 
comparison with which the perform- 
ances of the atom seem as regular as 
a timetable. 

The challenge is to the journalist 
not only to report these things, but 
even to interpret them. What calling 
could be higher, or more ambitious, 
or more exacting — or more baffling? 

Yet the challenge must be met, else 
more Oppenheimers will blunder 
among the atoms, and all the rest of 
us with them. 
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Mama Reads the News 


by Duane Dewel 

President, Iowa Press Association 
The way a woman reads a news- 
paper never fails to fascinate the Old 
Goat. There is no doubt the first ob- 
jective of a woman is to get the paper 
so messed up that no one can find 
the front page. 

It’s a real treat to lay a Sunday 
paper neatly folded in front of a wo- 
man and then watch in amazement. 
The front pages are scanned, but nev- 
er really seen. The pictures are giv- 
en a quick look, and then the page 
turning ritual starts on the news sec- 
tions. 

First are the ads—and a woman’s 
ad stops them cold for a minute. 
Then they give a quick glance at the 
pictures, if any, and mull around in 
the advertising as it comes. By this 
time the two news sections are pretty 
well scattered and mixed up. 

If you want to follow a story from 
page one to page 8 it is well to look 
for page 8 in the classified section, 
for that’s usually where it ends up 
after being shuffled on the floor. 

By this time the little lady has 
reached what she was looking for in 
the first place—the woman’s section. 
Here the week’s trophies are arrayed 
—not the way the man would do it 
with the big fish in the picture—but 
the way a woman exhibits a trophy— 
with HER picture. 

The gal then reads happily about 
who’s marrying whom this week, 
looks over the pictures of the brides- 
to-be and the brides that have just 
been, and who’s going where and 
why, and “how come they can do it 
when we can’t?” 

WAfter this section gets a real going 
over it is dropped with the two news 
sections and thoroughly shuffled 
again while the search is on for the 
rotogravure section. This is leafed 
through. 

There’s always a picture of a child 
in the section, and it gets a critical 
glance. There’s always a picture of a 
scantily clad female in the picture 
section, and this also gets a critical 


and faintly scornful glance. 

All hell could break loose on the 
front page and the average woman 
would never see it or care a great 
deal—what they're after is what in- 
terests them—and that’s other women. 
It’s a heck of an admission by the 
Old Goat but time and continued 
bops on the snozzle have at last con- 
vinced him that he isn’t the answer 
to even an old maid’s prayer—what 
the women are really interested in is 
other women. 

Ww Ww 
About the same procedure is gone 
through with the weekly paper. First 
is the glance at the picture on the 
front page, and a faintly quizzical 
glance of wonderment how come the 
editor thought that was so good. 

Then a quick flip of the pages to 
the “locals” and the “society.” Time 
after time the Old Goat has been be- 
labored for not telling something that 
might interest the head of the house 
and when he mildly says it was on 
the front page two weeks ago it 
merits a snort with a “who reads 
THAT” expression. 

Those three- to eight-line items 
are the most interesting to the wo- 
men. They read them with a knowl- 
edge a man could never acquire — 
knowledge that comes over the phone 
and the back fence. 

For instance an item might say 
“Mr. and Mrs. Joe Whoosis went to 
Chicago for the weekend.” That to 
the woman says that Mrs. Joe has 
finally forgiven Joe but made him 
take her to Chicago. It also poses the 
problem that Mrs. Joe is coming 
back with some new clothes and now 
the reader won't have a rag fit to 
wear. 

The pictures of the bride and 
groom, stylized till they all look alike 
to a man, are studied intently. The 
picture says the bride’s dress was 
made by her mother who did a nice 
job, and the something-or-other seems 
cut too low for a church wedding, 
and heavens how the groom’s ears 
stick out—poor girl, she really want- 
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ed Joe Blow but had to settle for this 
character. And she’s apt then to 
glance appraisingly at the Old Goat 
she married. 

Ww Ww 
Editors take great pride in a fancy 
front page. Journalism graduates, 
dewy-eyed with a GREAT PUR- 
POSE strain to bust wide open the 
graft in the village because the mayor 
got a ride home in the police car. 

Shucks, that ain’t news. 

What are the items cut out of the 
home town paper to be saved—that 
are deemed worthy of being saved 
by the greatest critic in the world? 
Not the front page with all the un- 
happiness that is usually spread all 
over it. 

The clipped items are the little 
birthday party for the three-year-old, 
the wedding story, the obituary, and 
the three-line birth announcement. 

What are we in the newspaper pro- 
fession doing about the greatest news 
in the world—the little event? Most 
of us scorn the “local.” No insult is 
greater to some journalism grads than 
to be asked to write a “local.” THEY, 
their look says, are trained for 
GREATER things. 

A. A 


And are the old goats editing news- 
papers wise? Not many of them. 
They worry about the court trial, the 
doings of the board of supervisors, the 
city council, the bloody accidents, and 
shenanigans by inebriated gents. 

They don’t know what news is. 
“Mr. and Mrs. Joe Whoosis went to 
Chicago for the weekend.” This tells 
so, so much—that it’s about time he 
was taking her along on those trips 
poorthing—that she wouldn't even let 
good old Joe out of her sight for a 
minute. the old shrew—that they'd 
much better put that money into 
paying for their car— 

WIf you're losing circulation it must 
be because you don’t print the news. 
You could send out the front page 
blank if you had the “locals,” and 
you'd have plenty of circulation. 

It’s the woman who decides what 
comes into the house—if she finds the 
news in your paper—you have a 
friend for life. If you think the news 
is on the front page and under the 
headlines you'd better go out in the 
back shop and wash the press—you're 
no editor. 

Women rule the world—and they 
buy the papers. 
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Jeane Smith Edits Folks; 


Writes Way Through Life 


Mrs. Jeane L. Smith, Westfield, 
Mass., the attractive editor of Folks, 
the Helpmate of the Country Corres- 
pondent, is the busy mother of three 
children and holds a full time execu- 
tive position with Stanley Home 
Products Inc., in addition to her 
duties as editor. 

Folks is more than 16 years old 
now and Mrs. Smith has had a per- 
sonal interest in it since before the 
first issue appeared. 

Folks originally was planned by 
Charles R. F. Smith, then associate 
professor of journalism at Louisiana 
State university, and Bruce R. Mc- 
Coy, manager of the Louisiana Press 
association and also professor at the 
university. 

The first issue of Folks appeared in 
December, 1937, the same month 
that Kay Delle, oldest daughter of 
Charles and Jeane Smith, was born. 
TAKE FOLKS WITH THEM 

The Smiths moved around a bit 
after that, but Folks always moved 
with them, and was always one of 
their major interests. It went to Min- 
neapolis, when Mr. Smith did grad- 
uate work at the University of Min- 
nesota, and moved with them back to 
Baton Rouge, and then to Washing- 
ton, D. C., in 1943, when Mr. Smith 
was appointed head of the Rural 
Press section of the office of war in- 
formation. Later he transferred to one 
of the public relations sections of the 
department of agriculture. 

Then in 1947, C. R. F. as he was 
known to all his friends, developed a 
severe heart condition and had to re- 
tire from full time work. He contin- 
ued to edit Folks and it meant more 
to him then than at any other time, 
for it kept him in touch with his pro- 
fession and gave him an outside in- 
terest. 

After his death in 1950, Mrs. Smith 
continued to edit Folks even though 
much of the work must be done late 
at night. Kay Delle now assists her 
with some of the work, such as com- 
piling lists of Hidden Rule winners. 

Mrs. Smith spent her childhood in 
Winnfield, La. 
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JEANE L. SMITH 


ALWAYS WRITING SOMETHING 


“I wrote my first short story when 
I was 11,” she comments, “and I’ve 
been writing something or other ever 
since. 

She entered Louisiana State univer- 
sity as a junior in 1932, majored in 
journalism, and met her future hus- 
band there. Although she was offered 
a job on a Baton Rouge paper upon 
her graduation in 1934, and although 
her family wanted her to continue her 
education at Columbia university, she 
turned down all offers and married 
C. R. F. in July, 1934. 

Her literary career did not end 
with her marriage, however, and one 
of her stories, first published in the 
Southern Review, was given an hon- 
orable mention in O’Brien’s Best Short 
Stories of 1938. Another short-short 
won second prize in a Writer's Digest 
contest and was published in Liberty. 
Later she wrote an article on travel- 
ing with a baby which was published 
by Parents Magazine and later re- 
printed in a little encyclopedia issued 
by the magazine. In addition she did 
publicity for the Girl Scouts, commu- 
nity concerts, Goodfellows, etc., and 


reviewed plays and concerts for the . 


Baton Rouge papers. 


Mrs. Smith and her three children, 
Kay Delle, 16, Emily, 12%, and Paul, 
9%, their dog, Tillie, and a cat, 
Smokey, live in an 80-year-old house 
in Westfield. A part-time housekeep- 
er helps to take some of the load off 
Mrs. Smith’s shoulders. 

Her present position with Stanley 
Home Products started with the edit- 
ing of a paper during the summer 
months, and since that time she has 
edited sales manuals, catalogs, leaf- 
lets for customers etc. And in addi- 
tion to all other duties she has helped 
to edit an almost-monthly local 
church paper for the past year. 

One of the nicest things about ed- 
iting Folks is the letters which readers 
write to her, Mrs. Smith comments. 
WHY THEY LIKE FOLKS 

Why do people like Folks? Judg- 
ing from the letters, Mrs. Smith says, 
“People like Folks because: it helps 
them feel that they are a part of 
a worthwhile activity; that they are a 
part of something big; it gives them 
an opportunity to see their names in 
print if they send in a correct ans- 
wer to the Hidden Rule; it gives them 
suggestions about where to look for 
news; about how to write news; and 
it gives them a friendly contact with 
someone who shares their interest in 
writing.” 

Many of the articles in Folks are 
suggested by questions which Folks’ 
readers ask Mrs. Smith when writing 
her. 

A recent example was the Sunday 
Dinner Guest story in March Folks, 
prompted by Mrs. J. C. Johnson, Eids- 
vold correspondent for the Stanley, 
Wis., Republican and the Thorp, 
Wis., Courier, who wrote — 

“My biggest headache is to find a 
substitute for the phrase ‘Sunday din- 
ner guests. Can you suggest some- 
thing in Folks?” 

Folks is sponsored by Newspaper 
Association Service bureau, the affil- 
iate of Newspaper Association Man- 
agers, Inc. The latter organization is 
composed of the executive secretaries 
and business managers of state, re- 
gional and national newspaper trade 
associations. Proceeds from the sale of 
Folks are used to help defray the ex- 
penses of National Newspaper Week 
and other promotions for the good of 
the newspaper industry. Your state 
association manager is a member of 
Newspaper Association Managers, 
Inc. You may write him for sample 
copies and prices. 
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It Works On Television 


Give-Away Gimmicks Help 
Start Small Advertisers 


By James W. Wilson 
Carroll Daily Times-Herald 

Give-away programs have always 
been popular on radio and now TV. 
The same idea can be used in news- 
paper advertising, especially for the 
infrequent advertiser who is difficult 
to sell or hold to a continued advertis- 
ing program. 

Using such gimmicks one has an 
opportunity to show the advertiser 
that he is getting returns, that news- 
paper readers are reading his ad. 
Then, too, once you get something 
like that started the advertiser hesi- 
tates to let go. 

The newspaper salesman has to 
figure out the ideas, the sales pitch 
and be the one who merchandises the 
program for the advertiser. He should 
work toward making a regular mer- 
chandise advertiser out of the custom- 
er. Gimmicks will not always work, 
but they do for a time and in that 
time, if properly handled, it is possi- 
ble to convert a non-advertiser into a 
regular small-space and consistent 
customer for newspaper service. 

Using such ideas it is possible to 
sell 13-week campaigns to the small- 
space users and thus eliminate many 
sales calls. For the small advertiser 
the newspaper must furnish the ideas, 
must write the copy and merchandise 
the account, but eventually such sales 
efforts will produce considerable 
space. And remember this space is 
generally the higher rate, too, for 


those papers that have sliding rate 
scales. 

Many small businesses do not know 
how to use newspaper advertising and 
therefore they have to be shown how 
to get results. Small, but frequent in- 
sertions, have a better opportunity to 
get consistent results than one big ad 
inserted just once. Teach the potential 
advertiser to creep before you put 
him in the big-time. And one way to 
make him creep is to use some gim- 
mick in his sales message that will 
cause immediate and direct action so 
that he can recognize results as com- 
ing directly from his ad that he ran in 


your paper. 


Publishes at Fontanelle 

W. E. Littler of Adair, assisted by 
members of his family, has assumed 
publication of the Fontanelle Ob- 
server in addition to the Adair News. 
Scott McClure has managed the Ob- 
server since the death of his brother, 
D. D. McClure. 

W. E. Littler takes management of 
the Fontanelle paper, and Ed Littler, 
Jr. and Robert D. Littler have charge 
of the paper at Adair. 


Harlan Salutes Hospital 
Opening of the new, million-dollar 

Shelby County Myrtue Memorial hos- 

pital in Harlan the weekend of Aug. 


UNRESERVEDLY 


HAZLETON, lIOWA 


An UNBROKEN RECORD Of 


SUCCESSFUL CIRCULATION CAMPAIGNS 
TESTIMONIALS ON REQUEST 
Personally Conducted Contests 


and 
PREMIUM SERVICE 


EDWARDS CIRCULATION CO. 
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1 brought forth a 40-page edition 
from the Harlan Tribune. Three eight- 
page, green-paper sections devoted to 
the history and facilities of the hos- 
pital boosted the page total to that 
figure. 

Liberally spotted with goodwill 
advertising, the special sections de- 
scribed in feature stories and pictures 
who and what it takes to run a mod- 
ern hospital. Special highlights of the 
edition were floor plans of the new 
building and a two-page spread of 
ads describing the prizes to be award- 
ed to the parents of the first baby 
born in the hospital. 


The Paper Came Out 

Charlie Hacke had a hectic time 
getting out the Sac Sun for the last 
issue in July. Following a press break- 
down the preceding week he had 
to make three long distance calls to 
Chicago, two trips to Des Moines and 
a third to Sioux City before he caught 
up with the extra parts. He wound up 
printing on the press of the Le Mars 
Sentinel, which involved three trips. 


SCAN-A-GRAVINGS 
help you sell 
more ad lineage 


Local merchants are more interested in 
advertising when they can get the read- 
ers’ attention with local pictures. Pic- 
tures will help you sell bigger ads, too. 
The Scan-a-graver is an electronic ma- 
chine that makes low-cost, easy-to-use 
plastic halftones right in your own 
plant. These plastic Scan-a-gravings 
can be mounted right on your stereos 
for direct printing. They give high 
quality reproduction, even on large 
runs. Get the complete story by writing 
to Fairchild Camera and Instrument 
Corp., Robbins Lane, Syosset, N. Y., 
Dept. 100-73. 
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National Newspaper Week 


Your Newspaper — Freedom’s For- 
um, theme for the 1954 National 
Newspaper Week observance, gains 
“excellent interpretation” in the three 
cartoons prepared for publication in 
newspapers Oct. 1-8, observed Jack 
Beisner, NNW chairman, upon re- 
leasing the cartoons to the trade press. 

Three of America’s outstanding 
newspaper cartoonists have prepared 
the cartoons for use this year: Ray 
Evans, Jr., Columbus (Ohio) Dis- 
patch; Jon Kennedy, Arkansas Ga- 
zette, Little Rock, Ark., and Cal Alley, 
Memphis (Tenn.) Commercial-Ap- 
peal. 

Approximately 5400 American 
newspapers will receive mats of the 
three cartoons from their press asso- 
ciations according to Beisner, secre- 
tary-manager of the Alabama Press 
association. 

Newspapers not receiving the mats 
from their associations were able to 
order the set of three cartoons mats 
for 25 cents prepaid from the Na- 
tional Newspaper Week Committee, 
c/o Alabama Press association, Box 
2008, University, Ala. 

National Newspaper Week is spon- 
sored annually by Newspaper Asso- 
ciation Managers, Inc., organization 
made up of managing executives of 
state, regional and national press asso- 
ciations. Glenn McNeil, Tennessee 
Press association, is president of 
NAM. 


New Newton Editor 

Robert Kelley of Tulsa suc- 
ceeded Phil Gurney as managing edi- 
tor of the Newton Daily News. Gur- 
ney has joined the Register and Trib- 
une staff in Des Moines. Kelley has 
been a Tulsa radio station news edi- 
tor and was with the Associated Press 
for 14 years. 


Sells Greene Recorder 

Robert Z. Fischer has sold the 
Greene Iowa Recorder to his brother, 
Wayne C. Fischer. Bob Fischer has 
owned, edited and published the 
Recorder for the last seven and a half 
years. He bought it from Maurice B. 
and Ruth Baty Jones. His brother has 
been associated with him for the last 
five years. 
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Buys Massena News 

The Massena News and Bridge- 
water Times have been purchased by 
Al Evans, former machinist of the 
Newton Daily News, from Cort Klein, 
now in charge of state publicity for 
the Democratic party. 


Expands Conrad Plant 

Facilities of the Conrad Record 
have been enlarged by E. E. Jeb- 
ousek, publisher. 


Takes Gilman List 
The Grinnell Herald-Register has 
taken over the subscription list of the 


Gilman Journal. 


Installs Ludlow 

George Carman has installed a 
Ludlow at the Buffalo Center Trib- 
une. 
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New Shop at Woodbine 

The Woodbine Twiner held open 
house July 26 to celebrate the recon- 
struction, remodeling and _redecorat- 
ing of its new office. 

The new quarters, formerly a furni- 
ture store, afford the newspaper al- 
most twice the working space former- 
ly available. A new front was con- 
structed, also a tile addition on the 
back to accommodate the press room. 
Painting, wiring, cabinet work and 
the laying of asphalt and linoleum 
flooring completed the remodeling. 


Gets Two-Color Press 

The Thos. D. Murphy Co. (Red 
Oak Express) has installed a two- 
color Cottrell 36x48-inch rotary press. 
This $60,000 press is 2% times as fast 
as the reciprocating flatbed presses. 
It has a continuous stream feeder and 
gives accurate register. 
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Cartoons Ready 


He Remembers Wednesday 


By Earl Hall 
Mason City Globe-Gazette 


I note by THe Iowa PUBLISHER, 
official organ of the Iowa Press asso- 
ciation, that Thursday is now the pre- 
ferred date of publication among the 
state’s once-a-week newspapers. 

A survey reveals that 79 per cent 
of the non-daily press, including 
weekly, semi-weekly and twin weekly 
papers, publish on Thursday. There’s 
a total of 291 Thursday papers. 

In the days when I was playing the 
role of printer's devil on a weekly 
newspaper, it was my impression that 
Wednesday was the most favored day 
of publication. 

This, of course, could be a false 
impression based on the fact that the 
paper for which I worked had a Wed- 
nesday issuance. 

My job on that day, incidentally, 
was carting the bundles to the post- 


THE PRINTED WORD 


office three blocks distant in a two- 
wheel conveyance. 

For a time I was able to get some 
of my school mates to help me but 
when the novelty wore off, it became 
a one-boy task. And I was that boy! 


Sells Kanawha Reporter 

The Kanawha Reporter has been 
sold by C. L. Adams, who has been 
in the printing business 43 years. New 
publisher is Elmer A. Peterson, Lino- 
type operator from Ringsted. 


On Pocahontas Staff 

Darrell Runnings, 25-year-old jour- 
nalism student of Creighton univer- 
sity, has been a member of the edi- 
torial and circulation staffs of the 
Pocahontas Record-Democrat this 
summer. He expects to return to the 
university this fall and to his duties 
as cameraman and reporter for WOW 
television station. 
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Installs New Press 

The LeMars Sentinel recently in- 
stalled a new automatic Heidelberg 
job press. This 3,100 lb. machine has 
a top speed of 5,000 impressions an 
hour as compared with the 1,000 to 
2,500 by the Sentinel’s other presses. 


Issues Morrell Edition 

The Ottumwa Daily Courier put 
out a “Morrell Days” issue. The 
Courier has added equipment which 
enables it to use three colors and 
black rather than two colors and 


black. 


Sells at Grand Mound 

Jack Frost has sold the Grand 
Mound Record to James Walker and 
Philip Lira of DeWitt. Frost, pub- 
lisher since 1937, had suspended the 


paper for two months on account of 
illness. 


Doxsee Has NEA Task 

W. K. Doxsee, editor and publisher 
of the Monticello Express, has been 
named a member of the news and 
features committee for the advisory 
council session and annual fall meet- 
ing of the National Editorial Associa- 
tion. The meeting will be in Chicago 
Oct. 14-16. 

Publishers of 41 weekly, semi- 
weekly and twin-weekly papers in 41 
states are included on the committee. 


Suspend Renwick Times 

Keith and Lucille Hall have sus- 
pended the Renwick Times, to move 
to Lufkin, Texas, where Keith will 
be a poultry inspector. 


Visits in German 

Henry “Bill” Brueckel of the Wau- 
coma Sentinel is on a vacation visit 
to Bremerhaven, Germany. 


Installs Little Giant 
The Adair News has installed a 
Little Giant. 


Special at Northwood 
The Northwood Anchor published 
a 40-page fair edition. 


MORE INCHES FOR YOU 


STAMPS-CONHAIM 


For Daily and Weekly Newspapers 
101 FIFTH AVE., N. Y. 3, N.Y. 


Representative: Neal Hagen 
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If Anybody Asks You 


That Ulster County Gazette 
Probably Is an Imitation 


It’s a big responsibility when some 
trusting subscriber brings the editor a 
yellowing old newspaper and asks 
him if it has rare historical value. 

The paper is likely to be the Ulster 
County Gazette, bearing date of Jan. 
4, 1800, and purporting to have been 
published at Kingston, N.Y., by Sara- 
uel Freer and Son. Or it may be a 
wall paper edition of the Daily Citi- 
zen of Vicksburg, Miss. 

If the paper is as genuine as it 
looks, it is worth anything the owner 
might care to ask. If it is not genuine 
it is worth about 50 cents. The over- 
whelming probability is that it is not 
genuine. 

The Ulster County Gazette of Jan. 
4, 1800, told of the death of General 
George Washington, Dec. 14, 1799, 
and pages two and three were made 
up with heavy mourning leads in 
place of column rules and in the out- 
side margins. 

ONLY TWO ORIGINALS 

Only two originals are known to be 
in existence. One is in the files of the 
Library of Congress and the other is 
in the American Antiquarian society 
of Worcester, Mass. 

More than 70 reproductions of this 
issue have been printed. Often they 
differ from each other only in minor 
details. These reproductions began 
during the first half of the 19th cen- 
tury, perhaps as early as 1825. 

These and other facts concerning 
these reproductions are contained in 
information circular No. 1, issued by 
the serials division of the reference 
department of the Library of Con- 
gress in Washington, D.C. Copies of 
this circular may be obtained on re- 
quest. 

The Centennial Exposition of 1876 
in Philadelphia, according to this cir- 
cular, saw the beginning of the 
wholesale output of the reprints. They 
were sold on the Exposition grounds 
by the armful as historical souvenirs. 
In 1877, a centennial celebration at 
Kingston, N.Y., offered a similar op- 
portunity. Since then various enter- 
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prising individuals have continued to 
flood the market with cheap and poor 
reproductions. 

TESTS OF GENUINENESS 

Tests of genuineness, which owners 
of copies may apply, are suggested by 
the Library of Congress as follows: 

1. It should be printed on the 
“laid” paper used in 1800, hand-made 
from rags, soft, pliable, and rough in 
texture. 

2. Besides the slender parallel 
chain lines which appear throughout, 
1 1/16 to 1 3/16 inches apart, this 
paper should have as watermark a 
double fleur-de-lis measuring 3 1/8 
by 1 15/16 inches. 

3. Title in italic capitals should 
measure 6 15/16 inches in length. 

4. The abbreviations “Vou.” and 
“Num.” in the date line should be 
printed in capitals and small capitals. 

5. Print should show the blurred 
edges of hand-inked, hand-press 
work. 

6. Second column on page 1 
should measure 2 7/8 inches in width 
between rules and 13 3/4 inches in 
length. 

7. The old-style “s” should ap- 
pear frequently as in the words “Pub- 
lished” and “Ulster” in the heading 
and in the words “President,” 
“House,” “Representatives,” and many 
more in the text. 

8. The last line of page 1, col- 
umn 1, should read “liberal execution 
of the treaty of amity.” 

9. One full-length mourning slug 
should appear on page 1, column 2; 
2 full-length and 5 short slugs on 
page 2; and 2 full-length slugs on 
page 3. 

10. Mourning rules should be 
used between columns and across top 
and bottom and along outer edge of 
pages 2 and 3. 

11. The “Last Notice” on page 3, 
column 2, concerns “the estate of Jo- 
hannis Jansen” and should be signed 
by “Johannis I. Jansen, Executor.” 
WALL PAPER EDITIONS 


The wall paper editions of the 
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Daily Citizen of Vicksburg, Miss., are 
a similar rarity. These papers are de- 
scribed by the Library of Congress in 
information circular No. 3 as follows: 
The Daily Citizen was edited and 
published at Vicksburg, Miss., by J. 
M. Swords. Like several other 
southern newspapers of the Civil War 
period its stock of newsprint paper 
became exhausted and the publisher 
resorted to the use of wall paper. On 
this substitute he printed the follow- 
ing known issues; June 16, 18, 20, 27, 
30 and July 2, 1863. Each was a 
single sheet four columns wide print- 
ed on the back of the wall paper. 
On July 4 Vicksburg surrendered, 
the publisher fled, and the Union 
forces found the type of the Citizen 
still standing. They replaced two- 
thirds of the last column with other 
matter already in type, added the 
now famous Note of July 4 at the end 
and printed a new edition. 
NOTE. yuLy 4, 1863 
Two days bring about great 
changes. The banner of the Union 
floats over Vicksburg. Gen. Grant 
has “caught the rabbit;” he has 
dined in Vicksburg, and he did 
bring his dinner with him. The 
“Citizen” lives to see it. For the last 
time it appears on “Wall-paper.” 
No more will it eulogize the luxury 
of mule-meat and fricasseed kitten 
—urge Southern warriors to such 
diet never-more. This is the last 
wallpaper edition, and is, except- 
ing this note, from the types as we 
found them. It will be valuable 
hereafter as a curiosity. 
PROPHECY IS FULFILLED 
The prophecy contained in the 
Note has been fulfilled. The original 
copies are treasured and there have 
been over 30 reprints of this issue. 
The genuine originals can be distin- 
guished by the following tests: 
1. Single type page, 9 1/8 inches 
in width by 16 7/8 inches in length. 
2. Column 1, line 1, title, THE 
DAILY CITIZEN, in capitals, not 
capitals and lower case, or capitals 
and small capitals. 
3. Column 1, line 2, “J. M. 
Swords... 6:2 Proprietor”. Notice 
the comma (or imperfect dot) and six 
periods. 
4. Column 1, last line, reads: 
“them as they would the portals of 
hell itself.” 
5. Column 8, line 1, reads: “Yan- 
kee News From All Points.” 
6. Column 4, line 1, reads: “trem- 
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ity of the city. These will be defend- 
ed.” 

7. Column 4, paragraph 3, line 7, 
first word is misspelled “Secossion.” 

8. Column 4, article 2, line 2, 
word 4 is spelled “whisttle.” 

9. Column 4, last article before 
Note, final word is printed with the 
quotation mark misplaced, ‘dead’ in- 
stead of dead”. 

Another method of selecting the 
originals is through the designs of the 
wall paper used. Only three such have 
been found and none of the reprints 
duplicate or even resemble these: 

1. A large brocade pattern in fad- 
ed red-purple over a scroll design in 
faded rose on a cream background. 

2. A design of white three-lobed, 
palmate leaves placed close together 
with small flowers and leaflets, like 
veins, in the centre of each, all partly 
outlined with heavy dark blue. 

3. Small flowers with connecting 
vines giving the effect of a diamond- 
latticed trellis; leaves, flower-petals 
and stems in faded yellow-green on a 
cream background, centres of flowers 
dark brown. 


Tom J. White 

Tom J. White, 85, former state 
superintendent of printing and form- 
er publisher of several Iowa weekly 
newspapers, died July 27 at Greene 
county hospital in Jefferson. He had 
been in ill health for six months. 

Mr. White began working as a 
printer in 1885. When he sold the 
White Press, a job shop in Jefferson, 
in 1949, he had been in the news- 
paper and printing business for 64 
years. His father, James P. White, 
had founded in 1869 Palo Alto coun- 
ty’s first newspaper, the Palo Alto 
Democrat. 

Tom White’s first paper was the 
Emmetsburg Tribune, which he 
bought in 1894. From 1904 to 1906 
he owned and edited the Whittemore 
Champion. During part of this period 
he also served as mayor and post- 
master at Whittemore. 

He then owned the tri-weekly 
Boone Democrat from 1916 to 1921; 
the Trenton (Mo.) Daily Times, 1921- 
1923; the Jefferson Herald, 1923- 
1925; and the Jones County Times, 
1926-1929. From then until 1933 he 
operated a commercial printing shop 
in Monticello. 

Mr. White became assistant state 
superintendent of printing in 1933. 
He was named state superintendent 


of printing in 1935 and retired from 
that position in 1939. 

Survivors include his widow; three 
children, James White of Des Moines, 
Vince White of St. Louis, Mo., and 
Mrs. Helen Foley of Detroit, Mich.; 
and two sisters, Mrs. P. C. Jackson of 
Emmetsburg and Mrs. J. J. Reardon 
of Monroe. 


Mrs. D. B. Aden 

Mrs. D. B. Aden, wife of the pub- 
lisher of the Ostfriesen Zeitung, died 
July 26 at her home near Wall Lake. 
Mr. and Mrs. Aden had just celebrat- 
ed their golden wedding anniversary. 

The Ostfriesen Zeitung is a month- 
ly publication distributed to natives 
of Ostfriesland in the United States 
and Canada. It is printed in the plant 
of the Odebolt Chronicle. 


North English Special 

The North English Record, now in 
its 66th year, put out a special edition 
in three sections to help celebrate the 
100th anniversary of the town. There 
was also a souvenir booklet, for which 
orders were taken before and during 
the celebration. 

The earliest edition of the North 
English News was put out by Mr. A. 
Stinson in the early ’80’s; then came 
Mr. Hill, H. L. Wood, L. I. Noble, 
Maxwell & Tallbott. Then the Record 
Publishing company comprised of L. 
I. Nicol, W. C. Carson, J. R. Roller, 
C. P. Schell was next. 

In 1902 T. R. MacMillan became 
editor. He was followed by Dan Mac- 
Millan, Findley Duffield, Glenn Kirk- 
patrick, Lois O’Brien. William J. Ku- 
eneman was editor from 1914 until 
his death in 1944. At present the 
Record is edited by Carl Hogendorn 
assisted by his wife, Bertilla. 


Changes at Audubon 

Joe Sklenar has resigned as man- 
ager of the Audubon News-Guide and 
Advocate-Republican. Publisher Elmer 
Carlson has named foreman Bernard 
Mackey and editor Don Huston as 
co-managers. 


Publisher at Ringsted 

New publisher of the Ringsted 
Dispatch is Myron Crosswait, former 
shop foreman of the Emmetsburg 
newspapers. At Ringsted he succeeds 
Bob Harlan, now shop foreman of the 
Wapello Republican. 
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Waverly Wins Dairy Prize 

First prize in the statewide June 
Dairy Month newspaper contest went 
to the Waverly Democrat and Bremer 
County Independent. 

The award was made to the two 
newspapers “because of the outstand- 
ing job that was performed with the 
many original articles and excellent 
advertisements that promoted the 
dairy month of June.” Frank F. Bark- 
er, manager of the Iowa Dairy In- 
dustry commission, said he was proud 
that the winning newspaper repre- 
sented a community in the heart of 
the Iowa dairy industry. 


Engraver at Montezuma 
Eldon Richman, after two years in 
the army, has returned to work on 
the Montezuma Republican as an en- 
graver. Eldon spent most of his two 
years in the service taking pictures 
for the army in Korea and Japan. He 
was overseas 19 months. He also has 
done some writing for a division 
newspaper. His employment is an ad- 
dition to the staff of the Republican, 
which has a rapidly growing engrav- 


ing business. 


Officers of Interstate 

Iowans named to offices in the In- 
terstate Editorial association at a sum- 
mer meeting in Sioux City are Bill 
Vezina of Hartley, vice-president, and 
Bob Lyons of Schleswig, director. 
Vezina was president last year. G. W. 
Hubin of Buffalo Lake, Minn., is the 
new president, and C. W. Stewart of 
O'Neill, Neb., secretary. 


Sell at Correctionville 

The Correctionville News has been 
sold by Glenn and Florence Laffer to 
R. L. Harris of Sutherland. The Laf- 
fers owned the News for nine years. 


It pays to place the right value on 

a order. It costs when you 
on’t. 


FRANKLIN PRINTING 
| CATALOG 


. WRITE FOR 60-DAY FREE TRIAL 


PORTE PUBLISHING CO. 
SALT LAKE CITY 6, UTAH _ 
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A meeting ground for opinion... a market 
N A T i oO ix A L place of viewpoint! It's true—your newspaper 
is a “forum of freedom." 
National Newspaper Week, this year, is 
centered around the slogan "Your Newspaper 
NEWSPAPER 
It is a theme that can be used successfully to 
emphasize the role newspapers play as bearers 
of ideas and communicators of information in 


W K today's complex society. 

You, as a newspaperman can help get the 

story of the importance of newspapers to a 

freedom loving people across by promoting 

National Newspaper Week in your own 

* newspaper. 
Soon you will receive the NNW Idea Kit and 
Clip Sheet from your state, regional or national 


iin, press association. Mats of the official NNW 


cartoons are available from your own press 
association manager or from the National 
Newspaper Week committee—if cartoon mats 
are not included in your kit of NNW materials, 


write the NNW committee and include 25c for the set of three mats. 
F t 4 4 T 0 yi Ou , Emblem mats can be obtained from all regular advertising mat services. 
Use these mats, the feature material contained in the NNW Clip 
: Sheet and the ideas for top-notch National Newspaper Week Promotion 
contained in the 1954 Idea Kit. 
e EMBLEM MATS October 1-8 is YOUR WEEK. Make every effort to make it a 


SUCCESSFUL ONE. 
e FEATURE ARTICLES 


e EDITORIALS DISPLAY 


e IDEA KIT This EMBLEM and a 
e CLIP SHEET Other N.N.W. Features the \ 
Week of Oct. 1 « 8: 


| NATIONAL NEWSPAPER WEEK 4@ re 


ASSOCIATION MANAGERS, INC. 


NATIONAL NEWSPAPER WEEK COMMITTEE: 


= CHAIRMAN: Jack Beisner, Aldbama Press Assn., University, Ala. COMMITTEE MEMBERS: William Condon Arkansas Prei Assn., 
Little Rock, Ark; William Oertel, Ohio Newspaper Assn., Colurnbus, Ohio; Edwin Meyer, Virginia Press Assn., Richmond, Va.; Ver- 


non T. Sanford, Texas Press Assn., Austin, Texas; Guy Richard Dew, Pennsylvania Newspaper Publishers, Assn., Harrisburg, Penn. 
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